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WEBSITES

Is Your Website A…

Digital Portfolio
• Showcases your past work

• Encourages visitors to browse
• Organized by theme or subject
• Focuses on images over copy

• Used mainly in the Sales Cycle to provide 
credibility

• Great for established brands and 
businesses

Marketing Tool
• Showcases your current services

• Encourages visitors to buy
• Organized by service solutions
• Focuses on copy over images

• Used in attraction, relationship building, 
promotion, and sales

• Great for growing your business and reaching 
new markets

OR
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WEBSITES

Your 
Website As 
A Marketing 

Tool

SEO
• Your copy, alt tags, and meta tags helps you get found through online 

searches

Credibility
• Your examples, case studies, and copy help you build trust and credibility

Relationship / Trust Building
• Your copy (stories) and blog help nurture relationships and build trust

Qualify / Disqualify Leads
• Your copy and examples help prospects self-select

Convert Leads into Inquiries
• Your offer pages, call to action, and contact page help leads become 

clients
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